


ABOUT ME

• I grew up in Romania

• I’ve been living in New York City for 9 years where I also built my 

career in social media 

• Before: I studied Fashion Design at Parsons School of Design New 

York and I worked in the fashion industry 

• I started TikTok in 2021, and I now have 1.6M followers



HOW IT ALL STARTED FOR ME

• My friends encouraged me to start a YouTube channel 

• TikTok was just starting to gain popularity in the US 

• I saw it as an opportunity for an experiment



HOW IT ALL STARTED FOR ME

• I had around 12 followers at the time

• My supportive friends became #13 and #14

• I didn’t have a strategy, I didn’t know what I was 

doing

But I had this quote in the back of my mind repeating 

itself over and over again:



Be brave enough to be willing
to suck at something new.



MY FIRST VIDEOS

• My first videos were slow and not engaging

• I made mistakes in the process of learning the social 

media world 

• I decided to embrace the journey of experimenting 

with different styles and formats



BEHIND THE SCENES
I knew I wanted to empower women but I didn’t know how exactly.



• I collected data and I figured out what worked the best for me:

The sweet spot between what people enjoy watching

and what I enjoy creating. 

• Posting consistently

• Steady growth until one of my videos went viral, it got over 30 million 

views

• From there I created multiple other viral videos

HOW I REACHED 1.6M





MORE VIRAL VIDEOS

15M 17M 11M



• Observing that people enjoy this kind of content I wrote a book 

• Then I started to work with brands

• I was featured in international publications

• I was invited on various reality tv shows in the United States - which I 

declined as such projects didn’t align with my long term goals  

FROM THERE



• “Disrupt Recession - Proof” - Business event I spoke at 

• Other speakers were Elena Cardone and other Wall Street 

financial experts

FROM THERE



Has The Biggest Viral & Trending Potential

with ForYou Page

More Than 1 Billion Videos Viewed Daily with  More 

Than 1.2 Billion Active Users

TikTok’s Usage Per Day Continues to Increase. 

TikTok hit 1 billion in 5 years, while it took other 
competitors 8 years

It Has the Highest Social Media Engagement Rate Per 

Post compared to any other social platform

It is the Most Popular App Among US Teens and Young 

Adults (18-25), however the platform is quickly 
diversifying, with 32% of users aged between 25 and 34

Exponential growth of the platform, it continues to 

grow rapidly, and its charge to the top shows no 
signs of slowing down

WHY SHOULD BRANDS BE ON TIKTOK?
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New strategy: SEO driven content

TikTok is becoming a bigger search engine than google.

Why?

Because many people would rather watch something being 

explained to them than read it. 

Google will also incorporate TikTok videos into searches. 
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My advice for brands: Take TikTok seriously because you need to have content in 

order to appear in searches.

Your target audience is on TikTok looking for similar 

content.

exp: decor and home design ideas

Your competitors are on TikTok and 

appearing at the top of searches.



MY ADVICE FOR CREATORS

• Identify WHY you want to do this - have a long-term goal

• Experiment until you find your niche and style

• Make a list of successful creators and study their craft and 

technique  

• Learn from them, but keep your authentic touch in the mix

DO'S:



MY ADVICE FOR CREATORS

DON'TS:

• Don't scroll mindlessly every day - it will derail you from your tracks

• Don't be afraid of making mistakes and trying new things - the industry 

is changing so fast that no one knows exactly what's going on

• Don't post anything you don't feel comfortable with for the sake of views 

- it will cost your peace of mind

• Don't work with brands that are not aligned with your values and 

message for the sake of money - it will cost you the trust of your 

audience and your career in the long run  



Always be careful and take responsibility for having a voice 

and a platform.

Make sure you spread kindness. 



Thank you.


